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Abstract and understanding of 
: ify the extent of awareness a . 

This study aimed to identit :% in the city of Hebron, in 
f shoe factories 1 

marketing aspect of the owners o keting strategies and the 
. h ·ocesses and mar 

terms of understanding the pro d on the needs and desires of 
. the market and stan importance of studying t ch to obtain 

. do ted an analytical approac . 
customers. Tins study a P . . s of the owners of 

l. th marketing issue: information about how to realize ie 

h fi t . in the city of Hebron. 
s oe ac ones . t m that the factory owners 
Highlighted the findings of the research ea d f 

1 '{fc mation and the nee s o realize the importance of collecting mar <et 1n or 

k . h that they do not include all aspects of customers but the mar et researc 

marketing 

The results showed that the owners do not realize the element of 
marketing mix well, where there are weaknesses concerning the product 

and the price and promotion, but that in turn show that they have to 

realize the importance of working relationships with customers and show 

that there is a weakness in communication with the suppliers in the 
supplychain. 

Emerged from the study a set of recommendations, including: work 

factory owners to increase interest of research marketing taking into 
account the universality, the use of people with scientific expertise helps 

to better understand the operations of marketing, in addition to the use of 

scientific methods in determining the elements of mix marketing, the 

supporting parties such as the Chamber of Commerce that The worl 

sessions and Training programs to increase understanding of the owners 
of the marketing aspects 


