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The study of consumer behavior which is part of the marketing science is
one of modern sciences that came to study the buying patterns of the
consumer using several methods including the traditional methods such as
questionnaires and modern methods using modern technology such as Radio



Frequency ldentification (RFID) which is a wireless technology used to
odentify and determine the elements and objects uniquely

Hence the working Group considered to focus on the use of this technology
in the study of consumer behavior and tracking the movement of the
consumer at the supermarket and rearrange products based on this result.

The team reached to the possibility of applying this system at the
supermarket and the importance of the adoption of this technology by the
local market the team pointed to the need for expansion and development of
this system



