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Abstract

Recent studies have dealt with knowledge management as one of the most valuable
assets for companies and institutions in order to serve the community and individuals.
They created repositories by storing knowledge and making it accessible to users,

investing it and managing it as valuable asset of the organization.

The main project problem is the concerns of building an interconnected electronic cite
called "AFAQ" or "Horizons for Knowledge Investment™. It will be built to solve the
problem of collecting knowledge and sharing it in the College of Administrative
Sciences and Informatics at Palestine polytechnic university aiming at advertising the
college to targeted group specifically secondary school students. The project method
relies on sharing of knowledge with specific community to be utilized and also based
on dissemination of experts and skills without monopolization. Due to the large size of
the local community, the study was applied to the Faculty of Administrative Sciences
and Informatics at Palestine Polytechnic University to limit the target group in order to

facilitate the collection and analysis and to extract the beneficial and valuable results.

This knowledge was marketed to the target group by following a marketing plan,
developing appropriate marketing strategies and tools and applying it to target group at
right time and place. General results were obtained, including the collection of

knowledge about the faculty of Administrative Science and Informatics.
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