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 الولخص

َعخبز علن دراست سلىن الوسخهله والذٌ هى جزء هن علن الخسىَك هن العلىم الحذَثت الخٍ جاءث 

بُاناث وهنها طزق لخذرس انواط الشزاء لذي الوسخهله هسخخذها عذة طزق هنها الخملُذَت هثل الاسخ

الحذَثت هثل حىنىلىجُا، وهٍ حىنىلىجُا لاسلىُت حسخخذم   RFIDحذَثت حسخخذم الخىنىلىجُا ححذَذ 

 لخعزَف وححذَذ الاجسام بشىل فزَذ.

 الهىَت باسخخذام هىجاث الزادَى

راست سلىن الوسخهله وهن هنا ارحأي فزَك البحث فٍ الخزوُز علً اسخخذام هذه الخىنىلىجُا فٍ د

 والوخوثلت فٍ حخبع حزوت الوسخهله فٍ السىبزهاروج واعادة حزحُب الونخجاث بناء علً هذه النخُجت

ولذ حىصل فزَك العول الً اهىانُت حطبُك هذا النظام فٍ السىبزهاروج والً اهوُت حبنٍ هذه 

 ُع والخطىَز علً هذا النظامالخىنىلىجُا هن لبل السىق الوحلٍ ولذ اشار الفزَك الً ضزورة الخىس

 

The study of consumer behavior which is part of the marketing science is 

one of modern sciences that came to study the buying patterns of the 

consumer using several methods including the traditional methods such as 

questionnaires and modern methods using modern technology such as Radio 



Frequency Identification (RFID) which is a wireless technology used to 

odentify and determine the elements and objects uniquely  

Hence the working Group considered to focus on the use of this technology 

in the study of consumer behavior and tracking the movement of the 

consumer at the supermarket and rearrange products based on this result. 

The team reached to the possibility of applying this system at the 

supermarket and the importance of the adoption of this technology by the 

local market the team pointed to the need for expansion and development of 

this system 


