JSIsall 5 lae BT dga g pa JalA) Ara B diatail) S jall g ALl 31 o Laia¥) Jual gl aB) ga aladin ad) g
uadlall

£ sl 538 ) Ny ey Gl dasms sty gy udl) JS elaia¥) Jhoal gl ol sa a1 siel) i o i)
DS Dpalaill agildlh 5 agilald A e gull LSy Slally JlY) L ks 3 e 48 Dlad allea g allal)
gy Al Anial) de 5y Lene agleliiy Ll agaladin) cullu) e 5iis Ll Lellia o adl sall o3 gariing

| ISl ol pall o3 3

S Ape 8 Lpaieill 81 jall g g il 3108 e lain¥) Joa sill @l ga aladiiad) @8l 5 e o pail) ) Gyl oda cidan
SSal last bl agaaind 5 (50 Jgaa sl sl Al 1 03] agDlaid sni 381 sall o) jae cilalai) 4 jaas
gl Sl By aadind Apaglaill 581 pall g il s Bysetl) silee s )5 @l sall 02 palliad (e BalILY
G el S el s il 31S e lain) Joal sl @8l g alaind @ily Jsa cilagtes o Jgeanll (sl ia sl

coelain¥) Joal 5l @8 5o qa Jabaill b 5ol 5ol 0wl Aaidla il 5ia -5 ALl Jilall dipne

@M@&w\ﬁu\j@)ﬂ\a)\);dﬁw%fhﬂaj\)gf 15 L}AL}SAJAUJ\M\&.\JQ&Q@\JJ\&_\ML}
538 aaed g lanly 138 pe Shaid iy Ayl o e ) bl el adya Ll S ol 5 (sl
ATl Al s ppae 3 (st i U (3 e Sl i i) ) sl

sl il oY) il il ASany) Aalledl Cadiy Yigm 27 (o dilse Al il Ciadie] s
Aglanyl o)

oe OeYl s Soal e J8 e elaia¥) dual sl a8l ge aladin) casa o)) Al all @ pelal ALY Jalas sy
Opetiall dalhl) ae Jlail e elally aan (b 3 J sea sl anladinl g ¢S all Ao all dandiind 5 ¢ S el cildalis
O L) (g OVl Aleall AdlSe je Al S piing g (3 gully sS) Al s Adkaie dglasil g 5l dalaiinl 5 <l ) 5all
Opeadinall ae dhal sl ) el § e add sas e Jie elain¥) doal 51l a8l o aladin) 4a) 5 Cliea @l

=iy Jal 5l g0 JOA o 58 el s 1 5SE Sl Lol i pe  dadall e

This study aimed to recognize the reality of using the social communication sites as a tool of
promotion for educational centers in Hebron city, and to know trends of educational centers,
principals towards using this modern media to reach and attract, costumers to benefit from
services of those centers and sites that facilitate promotion to those centers. The research team
followed the analytical descriptive method to obtain information on reality of using the social
communication sites as a tool for promotion to educational centers in Hebron city, than to
achieve proper recommendations that may contribute to efficiency in communication with
social communication sites.

The study with applied to the comprehensive survey specimen that consists of 15 educational
centers that are duly licensed by Ministry of Education and Higher Education. Those that are not
licensed were excluded and one center also was excluded due to fact that we couldn’t reach as
no information about it.



The researchers used a 27 question questionnaire. The statistical approach of date has been
done by extracting numbers, percentage, averages, standard deviatons, Test of analyzing the
more differences, the stability equation of kronbacke Alfa, in assition of using the spss program

Post analyzing the questionnaire, the study showed that the centers principals aim of using sites
was the publication of the center activities promotion, the reach costumers and to remain in
confect with students jouning courses. Besides, it is used to cover geographical markets as a
very cheap means for advertisement. It was discovered, too that there are obstacles in using
social communication sites such the unavailability of full time person or user of the page and
some staff of the center didn’t approve the idea.



