
المراكز مذارء نظر وجهة من الخليل مذينة في التعليمية للمراكز للترويج كأداة الاجتماعي التىاصل مىاقع استخذام واقع  

 الملخص

 اٌّٛالع ٘زٖ اوزسحذ ٚلذ ٚغٍش٘ب ثٍس ٚخٛخً ٚرٛرٍش ثٛن اٌفٍس وبي الاخزّبعً اٌزٛاصً ِٛالع الأخٍش اٌعمذ فً أزششد

 ٚوثش اٌزعٍٍٍّخ ٚخٍفٍبرُٙ ثمبفبرُٙ اخزلاف عٍى اٌسٓ ٚوجبس ٚاٌشجبة الأطفبي فٍٙب ٌٍٚزمً صغٍشح لشٌخ فعلا ٚخعٍزٗ اٌعبٌُ

 ٌّبسسٛٔٗ اٌزً الأٔشطخ ٚٔٛعٍخ ِعٙب ٚرفبعٍُٙ ٌٙب اسزخذاُِٙ اسبٌٍت ٚرٕٛعذ ٚسٍئبرٙب حسٕبرٙب عٍى اٌّٛالع ٘زٖ ِسزخذِٛ

   افً ٘زٖ اٌّٛالع ٚاٌششوبد 

 اٌخًٍٍ ِذٌٕخ فً اٌزعٍٍٍّخ ٌٍّشاوض ٌٍزشٌٚح وأداح الاخزّبعً اٌزٛصً ِٛالع اسزخذاَ ٚالع عٍى اٌزعشف اٌى اٌذساسخ ٘زٖ ٘ذفذ

 اٌّشاوض ٚخذِبد ٌٕشبطبد ٚاسزمطبثُٙ ٌٍضثبئٓ ٌٍٛصٛي اٌحذٌثخ اٌٛسٍٍخ ٌٙزٖ اسزغلاٌُٙ ٔحٛ اٌّٛاوض ِذساء اردب٘بد ِٚعشفخ

 إٌّٙح اٌجحث فشٌك اسزخذَ اٌزعٍٍٍّخ ٌٍّشاوض ٚاٌزشٌٚح اٌزسٌٛك عٍٍّٛ سٍٙذ ٚاٌزً ٛالعاٌّ ٘زٖ خصبئص ِٓ ٚالاسزفبدح

 فً اٌزعٍٍٍّخ ٌٍّشاوض ٌٍزشٌٚح وأداح الاخزّبعً اٌزٛاصً ِٛالع اسزخذاَ ٚالع حٛي ِعٍِٛبد عٍى ٌٍحصٛي اٌزحًٍٍٍ اٌٛصفً

 .الاخزّبعً اٌزٛاصً ِٛالع ِع بًِاٌزع فً اٌىفبءح ثضٌبدح رسبُ٘ ِلائّخ ثزٛصٍبد ٌٍخشٚج اٌخًٍٍ ِذٌٕخ

 ِذٌٕخ فً اٌعبًٌ ٚاٌزعٍٍُ اٌزشثٍخ ٚصاسح لجً ِٓ ِشخصخ رعٍٍّب ِشوضا 51 ِٓ ِىٛٔخ اٌشبًِ اٌّسح عٍٕخ عٍى اٌذساسخ ٚطجمذ

 لذسرٕب ٌعذَ ٚرٌه ٚاحذا ِشوضا اسزجعبد ٚرُ اٌذساسخ عٍى اٌشسًّ اٌطبثع ٌضّبْ ِشخصخ اٌغٍش اٌّشاوض اسزثٕبء ٚرُ اٌخًٍٍ

ٚاٌزعٍٍُ اٌزشثٍخ ِذٌشٌخ فً اٌزشخٍص لجً ِٓ عٕٗ اٌّعٍِٛبد رٛفش ٌعذَ إٌٍٗ ٌٍٛصٛي . 

 اٌّئٌٛخ، إٌست الأعذاد، ثبسزخشاج ٌٍجٍبٔبد الاحصبئٍخ اٌّعبٌدخ ٚرّذ سؤالا 72 ِٓ ِؤٌفخ إسزجبٔخ اٌجبحثبد اعزّذد ٚلذ

 ثشٔبِح ثبسزخذاَ ٚرٌه أٌفب، وشٚٔجبخ اٌثجبد ِٚعبدٌخ الأحبدي، اٌزجبٌٓ رحًٍٍ اخزجبس اٌعٍبسٌخ، الأحشافبد اٌحسبثٍخ، اٌّزٛسطبد

 الاحصبئٍخ اٌشصَ

 عٓ الاعلاْ ٘ٛ اٌّشوض ِذٌش لجً ِٓ الاخزّبعٍخ اٌزٛاصً ِٛالع اسزخذاَ ٘ذف اْ اٌذساسخ أظٙشد الاسزجبٔخ رحًٍٍ ثعذ

 إٌّزسجٍٓ اٌطٍجخ ِع ارصبي عٍى ٌٍٚجمبء خذد ٌضثبئٓ ٌٍٛصٛي اسزخذاِٗ ٚوزٌه ٌٍّشوض، ٌٍذعبٌخ ٚاسزخذِٗ اٌّشوض، ٔشبطبد

 اْ اٌضب ٚرجٍٓ ٚالاعلاْ ٌٍذعبٌخ ِىٍفخ غٍش وٛسٍٍخ ٌٚعزجش ثبٌسٛق اوجش خغشافٍخ ِٕطمخ ٌزغطٍخ ٌٍٛصٛي ٚاسزخذاِٗ ٌٍذٚساد

 اٌّسزخذٍِٓ ِع اٌزٛاصً لاسزّشاس ِزفشغ شخص ٚخٛد عذَ ِثً الاخزّبعً اٌزٛاصً ِٛالع اسزخذاَ رٛاخٗ ِعٍمبد ٕ٘بن

 الاخزّبعً اٌزٛاصً ِٛالع خلاي ِٓ ٌٍّشوض اٌزشٌٚح ٌفىشح اٌّشوض وبدس رمجً ٚعذَ اٌصفحخ عٍى

 

This study aimed to recognize the reality of using the social communication sites as a tool of 

promotion for educational centers in Hebron city, and to know trends of educational centers, 

principals towards using this modern media to reach and attract, costumers to benefit from 

services of those centers and sites that facilitate promotion to those centers. The research team 

followed the analytical descriptive method to obtain  information on reality of using the social 

communication sites as a tool for promotion to educational centers in Hebron city, than to 

achieve proper recommendations that may contribute to efficiency in communication with 

social communication sites. 

The study with applied to the comprehensive survey specimen that consists of 15 educational 

centers that are duly licensed by Ministry of Education and Higher Education. Those that are not 

licensed were excluded and one center also was excluded due to fact that we couldn’t reach as 

no information about it. 



The researchers used a 27 question questionnaire. The statistical approach of date has been 

done by extracting numbers, percentage, averages, standard deviatons,  Test of analyzing the 

more differences, the stability equation of kronbacke Alfa, in assition of using the spss program 

Post analyzing the questionnaire, the study showed that the centers principals aim of using sites 

was the publication of the center activities promotion, the reach costumers and to remain in 

confect with students jouning courses. Besides, it is used to cover geographical markets as a 

very cheap means for advertisement. It was discovered, too that there are obstacles in using 

social communication sites such the unavailability of full time person or user of the page and 

some staff of the center didn’t approve the idea. 


